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The World's First CarbonFree
Electronic Product: W233 RENEW

MOTO w233 renew

ACCO Climate Change Leadership Series -- Operation
Supply Chain: Assessing Material Risks and Opportunities
Related to Energy and Greenhouse Gas Emissions

Chicago, IL — Changes taking place in the regulatory and economic business landscapes
require companies to understand and take action on GHG emissions. Physical shifts in the
climate are driving increased adaptation measures, and regulation is mounting on all
levels. According to a 2008 McKinsey study, as much as 80% of a company's climate-
related risk and opportunity resides in the supply chain. Leading companies and
governmental organizations are collecting and acting on this information to prepare for
competition in a low-carbon economy.

ACCO and The Climate Registry invite you to series of case studies and discussions on
developing a sound operational approach to assessing risk and opportunity throughout the
value chain. This half-day workshop is being hosted in conjunction with the North America
Climate Policy Forum at the Renaissance Blackstone Hotel Chicago.

Read more: http://www.greenbiz.com/event/2010/05/26/acco-climate-change-
leadership-series-operation-supply-chain-assessing-material-ris#ixzzOrF6vcOKL
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What is Sustainability?

“sustainable development is development that meets the needs
of the present without compromising the ability of future
generations to meet their own needs.

Brundtland Commission circa 1987*

. [ | >
Environment \ Viable Economic

ECOMOTO % * http://en.wikipedia.org/wiki/Sustainability @

Why Sustainability really matters

What was that bump?

ECOMOTO %—g @
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MO TOROLA SUSTAINABILITY HISTORY

1940's - 50's
United Way
Junior Achievement

Motorola Foundation Support of
leading Universities, then expanded to
science, math and technical education
and human services

1990's

U.S. EPA Green Lights voluntary
energy reduction program

Eliminated CFC's in all mfg. Won
EPA award for donating technology
and technicians to assist Malaysian

Gov't. accelerate ODS elimination

CEO Awards created for
Volunteerism, EHS

EHS Policies, Standards and
JAldit program established

SCharter member of EPA

Wastewise; Climate Wise

©OFganized RBRC for take-back
andecycling of NiCd batteries

PoRation of 2-way radios and
w 10 protect and study

A ‘en\l‘ronmema\ly endangered

1970's - 80's

15t Motorola Code of Business
Conduct

Malcolm Baldrige National Quality
Award

Launched FIRST Robotics
competitions

Began Project Hope - Since 1994
have helped more than 30,000
children in rural China return to
school; funded over 100 Motorola
Hope Schools today.

MOTOROLA and the St

MOTOROLA and the Stylized M Logo are registered in the

. regions
R CallEIProtect - donate used
SphBNeeampaign; phones

ISfubiShed, programmed with
Emergeney service and donated to
Vietimsiofidomestic violence

SiNgapore Green Bus,
DiSCoveryRack and Earth
GEnerations environmental
awarenessischool programs

DesighforEnvironment (DfE)
training'and Green Design
Advisor

OSHA VPP STAR sites

Early 2000's

1SO14001 at all mfg. sites.
Diversity Councils
REAL Lab

Signatory to EU Code of
Conduct on energy efficiency

FreeCharge - hand powered
charger

iDEN i85s - our 15t |ead-free
and halogen-reduced product

V2288 Eco Concept Phone
wins eco design award in Paris;
ships to Swisscom

Community Connections
ambitious employee
volunteering effort.

Human Rights Policy and
Supplier Code of Conduct

Joined GesSl - Global e-
sustainability Initiative

Motorola named to the Dow
Jones Sustainability World
Index (DJSI) and the DJSI
North America

2003 Chicago Climate
Exchange
Founding member

Race to Recycle In-box phone

recycling envelopes; avail. at
USPS to the public

M Logo are registerediintiie U Patent and Trademark Office. A

tent and Trademark Office

2005 to present - and future

Global commitment to
eliminate BFRs, PVC

Added to FTSE4Good Index

Product RED launch of
products - AIDS

RoHS global compliance

Annual Global Day of
Service

National Medal of
Technology recipient

15t mobile phone manufacturer
to certify all chargers to
Energy STAR

New mfg. site in India
achieved LEED Silver
certification

EPA Green Power
Leadership Award for
commitment to renewable
energy

Office of Sustainability &
Stewardship - focus Beyond
Compliance

Motorola W233 RENEW -1st
carbonFree phone - built with
post consumer recycle plastic

MOTOCUBO A45 - BFR Free,
PVC Free, Carbon Free phone

MOTONEXT...?

f their

orola, Inc. 2009.

Association of Climate Change Officers ¢+ 1900 K Street NW ¢ Washington, DC 20006

www.ACCOonline.org



ACCO Climate Change Leadership Series June 22, 2010
Operation Supply Chain: Assessing Material Risks and Opportunities Related to Energy and Greenhouse Gas Emissions

How does Motorola measure the Climate
Change impacts of our operations?

Ficure 3. Overview of scopes and emissions across a value chain

co, st CH, N0 HECs PiCs

Adopted from NIBCSD, 2002

Currently, Motorola measures its carbon footprint by adding up global Scope 1 GHG
emissions from our operations (derived from owned stationary and mobile combustion
source) and the Scope 2 GHG emissions generated by our purchase of electricity.

In 2008, our carbon footprint (scope 1 and 2 emissions from the Greenhouse Gas
Protocol) totaled 535,377 tonnes CO2 equivalent.

Add additional legal text here if required by your local Legal Counsel. MOTOROLA and the Stylized M Logo are registered in the US.
Patent & Trademark Office. All other product or service names are the property of their respective owners. © Motorola, Inc. 2007

How does Motorola address the Climate
Change impacts of our operations?

How we plan to reduce the Carbon Footprint of Motorola Operations:

=By 2010, we have committed to reduce our normalized carbon footprint from our
operations by 15 percent, compared with 2005. To reach our goals, we are
working with facilities management, businesses and supply chain to reduce
energy use at Motorola facilities to reduce our Carbon Footprint

=As a founding member of the Chicago Climate Exchange (CCX), a voluntary
emissions-reduction program, we also have committed to a 6 percent reduction
in our absolute greenhouse gas emissions by 2010, compared with

2000. Motorola became the first global member of CCX by including in its
commitment all of its worldwide manufacturing sites.

=\We have committed to increase our purchase of renewable energy to 20% in
2010 and 30% by 2020.

Add additional legal text here if required by your local Legal Counsel. MOTOROLA and the Stylized M Logo are registered in the US
Patent & Trademark Office. All other product or service names are the property of their respective owners. © Motorola, Inc. 2007

Association of Climate Change Officers ¢+ 1900 K Street NW ¢ Washington, DC 20006
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How does Motorola address Climate
Change impacts of our operations?
Accomplishments

From 2005, Motorola has reduced its carbon footprint by 20

percent. CARBON FOOTPRINT: GLOBAL GREENHOUSE GAS EMISSIONS
Total: Scope one ™ and two™*

18.2 <
sop000 — T 83 o
700,000 .l
600,000 — [RAlEl [
500,000 —
400,000
300,000 —
200,000 —
100,000
0

491,488

2005 2006 2007 2008

. Tonnes CO, equivalent (not including estimates)

I Tonnes CO, equivalent (scaled up to include estimates)

I Tonnes CO, equivalent per million sales dallars (scaled up
to include estimates)

*Scope one: Direct emsssions from Motorola-owned stationary and moblle sources,
ineluding boilers, emergency generators, fire pumps, cooking appliances and alrcraft
**Scope two: Includes indirect emissions from electricity use

Add additional legal text here if required by your local Legal Counsel. MOTOROLA and the Stylized M Logo are registered in the US
Patent & Trademark Office. All other product or service names are the property of their respective owners. © Motorola, Inc. 2007

What is Motorola doing to address
Climate Change impacts of our products?

Reduce CO2 Impacts of our Product Life Cycle.

FIGURE 3. Overview of scopes and emissions across a value chain

Adopted from NIBCSD, 2002

Add additional legal text here if required by your local Legal Counsel. MOTOROLA and the Stylized M Logo are registered in the US.
Patent & Trademark Office. All other product or service names are the property of their respective owners. © Motorola, Inc. 2007

Association of Climate Change Officers + 1900 K Street NW ¢ Washington, DC 20006
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Life Cycle Management

We are performing a comparative analysis of representative
Motorola products to determine relative life cycle carbon
impacts through the use of Life Cycle Analysis (LCA).

LCA performed by independent lab conforms to 1ISO14040 and
PAS2050. Determines carbon footprint of product in each life

cycle phase.
» Results analyzed to understand
relative impacts of the product o

and to identify carbon reduction .
opportunities

product life-cycle E end-of-life

e (w 2

matasial supply fandtil

material recycling

I. MOTOROLA and the Stylized M Logo are registered in the US
s are the property of their respective owners. © Motorola, Inc. 2007

Add additional legal text here if required by you | \
Patent & Trademark Office. All other product o

Motorola MOTO™ W233 Renew

The first certified Carbonfree®
cell phone on the market!

Through an alliance with
Carbonfund.org, Motorola offsets
the emissions to manufacture,
distribute and operate the phone
by investing in renewable energy
sources and reforestation!

Husic Brouser

The environmentall
Introducing the first carbop:nes

ounsel. MOTOROLA a dm e Styliz dMLg rege red in the US
s are the property of their respective owners. oo Motorola, | 2007

Ad addional egal ext her f equired by your ocal|
Patent & Trac ark Office. All other product or
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MOTOROLA'S ENVIRONMENTAL JOURNEY

Motorola Mobile Devices:
Office of Sustainability and Stewardship

Established June 2008

Mission: Encourage innovation, product development and technology reuse in
areas considered “beyond compliance” (environmental/ green attributes, energy
savings, accessibility features, responsible driving).

Provide go to market cross functional team support and::
EDUCATE
MOTIVATE

COMMUNICATE
SUBSTANTIATE

ém MOTOROLA and the Sylzed M Logo areregstered nhe

why green products?

w WAL'MART D@LL ()

3 R T4 i YxrHOO!

] % 3M % Google
w g e

v Timbertand Make it better™

a':A.?

I want to do something about climate change
- The Bensimon Byrne Consumerology Report - July 2009

Over 90% of consumers think more positively
about companies who are doing something to

help the environment - sustainableinitiativesnj.com
I don't want to compromise my lifestyle
or change my behavior too much

ECOMOTO t’—% (M)
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WHAT IS ECOMOTO?

ECOMOTO 3"

ECOMOTO is...

It is a convergence of efforts by marketing, design, research, engineering, and
supply chain management that lead to better products for everyone. It is a
holistic view that focuses on both social and environmental responsibility. It is
both a passion and a shared point of view.

It is the right thing to do.

MOTOROLA'S ERVIRONMENTAL JOURNEY

ECOMOTO Story

( circa 2008) et s ot sl o 1 o v o

e, 1, most recently Ihe cay color peaple have an
their mind is green. Around the world and across cullures,

It's a long time commitment Emm:m:"“m“um
not a fad of the moment.

popular products are gaing greer

There . growing nfolesanoe ofIgord comparics. 576

of cansumers would cansider swilching lo ar

company's products or services because o lacan‘\pan
negative corparate responslbilty praciioes. Gonsumers are

constantly looking for 2ca products with na compramises.

that are high quality, high technelogy and fashicnable.

It is an evolving story, not a gttt o ot et 1 i v s s .

Sa, what dees this mean for Mobile Devices? It means saying HELLO to EcoMOTO,

single product. —

EcoMOTO i differentiating and transtorming Metgrola products into mare amvironmentally sound
versions for a suslainable ulure. One of the first sucoesses 1o come cul of the EcolOTO
intiative ks the EcoMOTO concept phone, which contains 80 times less lead than tiaditonal cell
phones and features a plastic housing that exceeds B0% recycled material content. In paralil,
programs lika EcoMOTO Takeback and Race to Recycle are encouraging the recycling of
electronic devices 10 reducs the amount going into landils

EcoMOTO Summit

It is about action, not a
Ong. .lu\y‘ Malorola hosted an EcoMOTO Summit, The summit consisted of 18 presentalions

h H I h panning a diverse range of subjects. Glaria Yan Der Helden opened the sessian by ngmugmmg
p 110SO p y . tha Otica of Gustainabiity and Stewarcship's misslon to work crose-funclianaly to driva
EcoMOTO produat vlsion and Go-to-Market stategy.

Jeremy Dale, comporate vice president of Global Markating, Mobiks Devices, gave an inspired

speech an the definition of what EcoMoto is:

: : = “It e a long time commitment, net a tad of the moment.
It is about differentiation, not about compliance or ticking the box.

It is a spunky grou p of activists A=
It s commercially viable, not a cost of doing business.

. : it Is doing what's right, nat deing semething ea we are not leit behind.

m akl n g som et h in g h ap p en It 6 sbouk groa prodicts, nol st meating rogukalions i o businoss.

Ll a0 evahing cor 10 g weducl

it is humity in doing what's fight, not shauting how good we are

it is markeling now, not nnrmriha social responsibilly nex! year
. It is about action, not just a philosophy,
i is 2 spunky group of activists maling something happen NOW, not a big oommitiee having a

plelhora of mealings.

OLA and the Stylized M Logo are registered in t
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ECOMOTO’s TRIPLE BOTTOM LINE

People
Planet

Profit

ECOMOTO %ﬂ (M)

MOTO™W233 RENEW: OVERVIEW

KEY FEATURES

- First Post Consumer Recycle Content
Plastic

< World’s First Carbon Free Phone!

< 100% Recyclable Phone Housing

- Carbonfree® Certification

e Best-In-Class Talk Time?

- Efficient Post-Consumer Packaging

- Prepaid Recycling Envelope

- CrystalTalk™ Noise Cancelling

(o) Ew) (55)
Technology =) (o @8

1 Al talk and standby times are quoted in Digital M?‘ and are approximate. Battery performance depends on network configuration, signal strength, operating temperature, features selected and voice, data and other application usage patterns.

ECOMOTO S (M)
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100% RECYCLABLE PHONE HOUSING

C:' Recycle. Reduce.
® Phone housing is 100% recyclable

® Housing of the MOTO™ W233 Renew
is made from 25% post-consumer
plastic, which means less impact on
the environment

® Phone disassembles quickly,
allowing for easy recycling at the
end of its life

® The recycled plastic that makes
up the phone’s housing uses
20% less energy to create
compared with the standard
plastic process

ECOMOTO t’—%

Carbonfree® CERTIFICATION

[g:"‘ij Reduce your footprint.

——

® Be responsible with a Carbonfree®
certification through an alliance with
CarbonFund.org

® By investing in renewable energy and q <
reforestation, Motorola offsets the energy w
used to manufacture, distribute and N\
operate every MOTO™ W233 Renew

ECOMOTO t’—%
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wat
E Charge less. Conserve more.
® The MOTO™ W233 Renew has a talk time
of up to nine hours

® Conserve more energy by charging less

® Enjoy the convenience of talking longer
between charges

® with an EPA level 4 certification, even
the charger is better for the environment
by conserving energy

1 Al alk and standby times are quoted in Digital Mode, and are approximate. Battery performance depends on network
configuration, operating temperature, f lected and voice, data and other application usage paterns.

ECOMOTO t’—%

¥ Minimize environmental waste.

® In-box materials are printed on 100%
post-consumer recycled paper

® Packaging and in-box materials are
printed using vegetable-based inks

® Reduced weight of the packaging
helps reduce transportation
emissions

ECOMOTO t’—%
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Packaging

ECO Friendly
High Recycle Content
100% recyclable
Soy Based ink
Affordable

Size Reduced
Efficient

ECOMOTO ?s (M)

BEYOND COMPLIANCE TO LEADERSHIP

Today Motorola exceeds
compliance in all major
environmental regulations,
including

*ROHS (Restriction of Hazardous
Substances)

*WEEE (Waste Electrical and
Electronic Equipment).

We are dedicated to eliminating
BFRs, PVC, lead, halogen and
exposed nickel from all our
products and are fully engaged in
recycling and take back programs |
world wide.

ECOMOTO %g}
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ECO. @ | woro-...

a socially ¢

Reuse. Recycle. Renew.
« Th
housing
An allian:
footprint
Extensi

A postage-paid

phone

All in-box materials use 100%
paper and vegetable-based il

‘The phone itself has the features you

day. The MP3 player with dedica

favorite tunes close at hand, whil

reduces background noise for clear audio quality. It ¢
text and multimedia messaging and lets you add up
removable memory (not included).

The MOTO W233 renew — green both inside and out. Order

% Through an alliance with Carbonfund.org, Motorola offsets the carbon dioxid
g manufacture, distribute and operate the phone through investments in res
B cources and reforesiation.

ECOMOTO t’—%

oot g

ECO buzz creates interest

fidofa

NATURE | -0 more .
CALLS ’ L L
L A

it caren shout the errerremest.

foe'm proast ot Cavamda's St et phore
e party S recyvind mater trftes.
RS - v

[}

nas—— |
ECOMOTO t’—% o
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Green Awards encourage innovation

CTIA 1st Place Emerging Technology

ey IIr'l
Technol ng wards Green Hardware

PC World.com first phone to FﬁTEHEEHTEEHI
Win GreenTech Seal of B-8FApPROVED
Approval. _— '

ECOMOTO ?5 (M)

Proliferates ECO LOGICAL next steps

Highly Energy

MOTOCUBO A45 Eco Efficient
World’s 1st ¢ “Universal”
BFR Free, BFR Free,
PVC Free, PVC Free,
Carbon Free, Carbon Free
Phone Charger
And
Vehicle Power
Adapter
Products

()

_ Carbonfund.org —

@

ECOMOTO %g}
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Motorola’'s 2009 CSR

‘2008 MOTOROLA CORPOAATE RESPONSIBILITY SUMMARY REPORT °

INNOVATING FOR A SMARTER WORLD

http://responsibility.motorola.com/images/Moto 09 CR_Summary.pdf
http://responsibilitf*.motorola.com/

ECOMOTO " (M)

MOTOROLA'S ERVIRONMENTAL JOURNEY

Motorola is involved SEPA

in voluntary climate Eﬁ 935%'.}'
change programs that TaATVEER
promote awareness L
and encourage us to be
transparent about our % Gesl

actions and improve

T Swstainatefity Thiauoh hnevation
our own performance.

* Chicago Climate Exchange

Association of Climate Change Officers ¢+ 1900 K Street NW ¢ Washington, DC 20006
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MOTOROLA'S ENVIRONMENTAL JOURNEY

Motorola’s environmental performance is
rated as best in class by respected
Independent monitors.

- Dow Jones
' Sustainability Indexes
Member 2008/09

ETHIBEL

MEMBER OF THE ETHIBEL
SUSTAINABILITY INDEXES

FTSE400d .) Sam n_:z;g?dgclass

Our Sustainability Story

P ——————
How does innovation
promote responsibilits?

ECOMOTO %—g
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motorola.com/responsibility

ésscomm"

MOTONWEBE renew
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